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NOBODY CARES....

LAST 12 MONTHS:

GENERATED OVER 600,000 CONTENT DOWNLOADS...
DROVE OVER 250,000 WEBINAR REGISTRATIONS i TS 1>
DROVE OVER 170,000 NET NEW PAID IN-PERSON REGISTRATIONS

ACROSS 40,000 CAMPAIGNS...
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THE JOY OF BEING
AN EVENT MARKETER

OTHER DEPARTMENT
OPINIONS ABOVT
MARKETING
EFFORTS

EVENT
REGISTRATIONS

J. SCHWEDELSON




NEW NEW NEW
STUFF....




USE YOUR EMAIL
LIST FOR MORE
THAN EMAIL!!!




¥ SocialMedia Library Events Press Releases

Facebook TikTok Instagram  Snapchat  Pinterest X (Twitter)

TikTok launches separate event-based
app

The new TikTok Pro Events platform will let fans engage with daily challenges and win

stars they can redeem for merchandise and other rewards.

By Andrew Hulchinson . # Share [ License [ Add us on Google
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P Listen to the arficle 2 min

TikTok is trying a new way to drive event-based engagement. The

company has launched a separate TikTok Pro Events app that will
provide daily challenges and fan connection elements in order to “deepen

community immersion during major cultural milestones,” TikTok said.
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Library Ewents Press Releases

Facebook  TikTok

Instagram  Snmapchat  Pinterest X (Twilter)

TikTok launches separate event-based

company has launched a separate TikTok Pro Events app that will
provide daily challenges and fan connection elements in order to “deepen

community immersion during major cultural milestones,” TikTok said
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BUT MY AUDIENGE IS NOT ON TIKTOK

37% OF U.S. ADULTS USE TIKTOK

44°% OF ADULTS AGES 30-49 USE TIKTOK

30% OF ADULTS AGES 50-64 USE TIKTOK

41% OF DIRECTOR-LEVEL-AND-ABOVE B2B DECISION-MAKERS USE TIKTOK

SOURCE: MEDIAPOST



TIKTOK ADS ALLOWS ADVERTISERS TO UPLOAD CUSTOMER FILES (EMAIL ADDRESSES, PHONE
NUMBERS, ETC.) AND CREATE CUSTOM AUDIENGES. TIKTOK MATCHES THE RECORDS AGAINST
TIKTOK USERS AND LETS YOU TARGET ONLY THE MATCHED USERS.

YOU CAN THEN:

o RETARGET YOUR DATABASE

o BUILD LOOKALIKES

o EXCLUDE EXISTING REGISTRANTS

o TARGET PAST ATTENDEES

o TARGET SPONSOR PROSPECT LISTS



ANNOUNGED YESTERDAY!
Linked [}

Discovery B

26'34? IMpressions

network (followers and connections] 8%

Out-of-network 92%




HOW TO USE IT AND FIND |

change your date range from 7 to are driving the most in and out of

Then dive into individual post Then dive into individual post

Here is how to use it. Go to your
analytics to see which topics or

90 days to network distribution and

analytics to see which topics or

analytics dashboard,

: n X Date range formats
— Content analytics « o — Post analytics &
7 days Content analytics « 4
7 days ~ A y = — Content analytics + &
Ryan Bast posted this < 2mo
14 days 43K . S S
Create, preview, and share to Linkedin without LU L L
Content performance B § leaving Canva. #...
28 days " 10 Link engagements

ZBK :
/ Visits to links in all posts 10

14K
- f‘J Discovery

Mar 06 Apr 04 May D4 Jun 03
26:34? mpressions

. 26K impressions - 264 engagements View analytics

Impressions ~ Cumulative =
a0 days

291 MPressions 365 days

w 5% vs. prior 7 d

Top performing posts B

324 Custom

ONONONONON -

/ n-network (followers and connectlions) 8%
‘ Create, preview, and share to Linkedin
-

243
/ DIISOOVﬂW a Qut-of-network 024 without leaving Canva. 4.
162
_’/ 51,612 Impressions 19. 523 Members reached
LL ’ g 18% 14K impressions « 160 engagements View analytics

=-network (followers and connections)

/r DUt oTenstwork 82% Video performance @ @ Our team is growing! [ ..

o
May 28 May 30 Jun 01 Jun 03 Senior Product Marketing Manager, Creators
30*635 Members reached ?’514 Vided views m nkedin - New York, Mew York, United States

1 Watch time 21h 59m
Engagement @ ) )
Discnvery a Average watch time 108
?69 Sacksl sgapemants 4K impressions « 168 engagements View analytics
297 impressions N 889 Profile activity 8 : Six years ago, one post changed my life
meaclions
! | didn't post it, my wife did....
Comments 100 56 Profile viewers from this post

SOURCE: LINKEDIN



ANNOUNCED free for

one month

Advanced controls, Exclusive features
PHPES. 00/ manth - Price miahyf nclude taxas
Create multiple story audiences

Get story rewatch insights
Search your story viewer list

Proviow stories

$3.99 A MONTH

Extend your story's expiration

STORY WILL LAST FOR 48 HOURS |
(INSTEAD OF 24 HOURS)

THIS IS NOT META VERIFIED!

Send super hearts to stories

Spotlight your story

Start your free manth

) Meta




ANNOUNGED LAST WEEK

WILL BE HUGE
FOR GROUPS,
ASSOCIATIONS,
EVENTS!!
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ANNOUNGED 2 DAYS AGO!

'—:?SﬂciclMediu Library Events Press Releases Topics ~

All Answiered Unanswered

Reddit launches video replies e

Hi! 50 happy you're doing this AMA, you're a legend!

Users will be able to offer video responses in comment threads, although subreddit

moderators will be allowed to disable the feature.

ry of the time you and the other spice Girs ived togethery

Published June 2, 2026 What's your favorite memo
By Andrew Hutchi ) 4 49 [ Reph £ Award 2> Sha
e — A Share @ License R Add uson Google

L melaniec OP

Content and Social Media Manager ...'

P Listen to the article 2 min

Reddit is rolling out another engagement option, offering video replies

within comment threads and enabling users to share more direct video

engagement in the app.

All Answered Wnanswanid

AbundantPlaniaing
What's your favorite
- melanies OF
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TARGET PAST ATTENDEES!
CAME OUT IN APRIL!

REMINDER ADS é PERFECT USE CASES

FOR EVENT MARKETERS

PERFECT FOR EVENTS

| u/EventPro - Promoted

Prices go up soon.
Lock in your spot now.

i PRICE INCREASE SPEAKER AGENDA
e i _, DEADLINES REVEALS LAUNCHES

PRICES
INCREASE

| | A \ ' Ii-:-.f:f 1 '
|
Save before it's too late. ].'

L
Save your spot at today's rate. |"_\-.._, Remind Me_,:':' VIP LAST CHANCE
REGISTRATION PROMOTIONS

4> vote db 0312 G Share M WINDOWS

REGISTRATION
OPENING DATES

USERS WILL SEE A REMIND ME BUTTON ON THE AD.
THEY CLICK ‘REMIND ME’

USERS RECEIVE A PUSH NOTIFICATION TIED TO THE EVENT TIMELINE
BASED ON THEIR LOCAL TIMEZONE.

THEY WILL ALSO RECEIVE A MESSAGE IN THEIR INBOX, T0O.

IF THEY'RE USING THE REDDIT APP, THEY’LL HAVE THE OPTION TO ADD
THE EVENT TO THEIR CALENDAR.

THIS FORMAT PRODUCED A 3.1X HIGHER CTR ACCORDING TO REDDIT.
ACCORDING TO REDDIT, THE PLATFORM REACHES MORE THAN 450

MILLION WEEKLY ACTIVE USERS GLOBALLY, ACROSS MORE THAN
100,000 ACTIVE COMMUNITIES.



@' u/HRTechSummit Promoted u/HRTechSummit - Promoted

i ] _ Registration opens soon — get notified HTech
Registration opens soon — get notified before before spots fill Syt 2026

spots fill Registration Opens - Feb 14, 2026, 9:00 AM

Remind me

4 3 J-  5comments

Early access registration opens Feb 14

Chicago- Sapt 18-19 - Limitad seats available

e Mt co

Registration Opens - Feb 14, 2026, ¥:00 AM Remind me

u/HRTechSummit - Promoted

T 3 5 AShare Registration opens soon — get notified
before spots fill

Registration Opens - Fab 14, 2026, 9:00 AM

Remind me

T3 -Scomments A Share

o« 0 comex
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Oustia - 15! Oustia - 15t i
163 fallowears 163 followears
By "'Jl"lm Promn -'r--:IEI

Are you ready to revolutionize the way you work? Say hello to Renity, our latest Al
product offering that increases efficiencies and streamlines tasks.

Jason, are you ready to revolutionize the Software Development industry? Say
hello to Renity, our latest Al product offering that increases efficiencies and
streamlines tasks for Product Leads.

e

Renity: The Product that Revolutionizes the Way You Work Renity: The Product that Revolutionizes the Way You Work

axplore.oustia.com explore.oustia.com

Download Download

ﬂ @ 18 = 0 Comments ﬂ € 18 « 0 Comments

CY Like & Comment — Share *J Send

¢y Like & Comment = Share *§ Send

Without Ad Personalization With Ad Personalization



UUEtia' 'I'-"'- "
163 followers
Praimate |m

Are you ready to revolutionize the way you work? Say hello to Renity, our latest Al
product offering that increases efficiencies and streamlines tasks.

{}ustia : I:"""I "R
163 followers
Fromoted IEI

Jason, are you ready to revolutionize the Software Development industry? Say
hello to Renity, our latest Al product offering that increases efficiencies and
streamlines tasks for Product Leads.

y 4 i

—

"y,

Renity: The Product that Revolutionizes the Way You Work Renity: The Product that Revolutionizes the Way You Work

gxplora.oustia.com

83 pPlare. o SUia . Corm

Download Download

ﬂ @ 18 = 0 Comments 0 18 « 0 Comments

¢y Like & Comment = Share *§ Send ¢y Like & Comment ) Share < Send

Without Ad Personalization With Ad Personalization






I B Social Media @ GIA
S "Al is coming for your job"
I U s E A I HEBE

i'd like to see Al drink 4 espresso
shots and distract everyone in the
office with pop culture news




Act as my live Board of Directors made up of:

Steve Jobs

Jeff Bezos

Mark Cuban
Emma Grede
Rory Sutherland
Sara Blakely

This should feel like a REAL ongoing boardroom conversation that | am actively part of.
Do NOT give polished summaries or long essays.
Instead:

Make the conversation feel live, messy, opinionated, and unscripted

Let board members interrupt, disagree, react emotionally, joke, and challenge weak thinking
Only let 1-3 people respond naturally at a time

Each person should sound distinct and think differently

MOST IMPORTANT: The conversation should NEVER fully end.
At the end of EVERY response:

ONE specific board member must ask ME a direct question
The question should force me to clarify, defend, simplify, or rethink the idea
Wait for my answer before continuing

Then after | answer:

The board debates my response
Challenges inconsistencies
Pushes deeper

Builds on new ideas

Identifies blind spots

Then ANOTHER board member asks me a new direct question
This cycle should continue naturally forever like a real board meeting.

The goal is NOT to support me. The goal is to pressure test and improve the
idea through debate, questioning, and real-time reactions.

Each person should think like this:

Steve Jobs = simplicity, product, taste

Bezos = systems, scalability, customer obsession

Cuban = practicality, ROI, sales

Emma Grede = brand, audience, exclusivity

Rory Sutherland = psychology, irrational behavior, unconventional thinking
Sara Blakely = emotional connection, intuition, storytelling

i
=

Start the boardroom discussion now about this idea: PUT YOUR IDEA HERE (you can also include a URL).



WHEN Al ANSWERS GHOST
YOUR SITE.

No way. Why should | change?
He’s the one who sucks.




USE INCOGNITO BROWSER...
UH OH..WHERE R U?



g_ow DOES YOUR

SHOWUP IN A

SUPER FPROMFPT

TRY THIS PROMPT:
ACT LIKE AN Al VISIBILITY AND GENERATIVE SEARCH EXPERT.

ANALYZE HOW THE BRAND [BRAND NAME] IS LIKELY

SHOWING UP ACROSS AI-POWERED SEARCH PLATFORMS

Al OVERVIEWS.

EVALUATE:
WHAT TOPICS OR PROMPTS THE BRAND IS MOST LIKELY TO
APPEAR IN - WHAT COMPETITORS ARE PROBABLY
OUTRANKING OR OUT-CITING THEM - WHETHER THE BRAND
HAS STRONG TOPICAL AUTHORITY -

WHAT CONTENT
VISIBILITY - WHE]
DIRECTLY OR IND
IF THEIR LINKE

LIKE CHATGPT, PERPLEXITY, GEMINI, CLAUDE, AND GOOGLE

FORMATS ARE HELPING OR HURTING Al
'"HER THE BRAND IS LIKELY BEING CITED

RECTLY -

DIN, YOUTUBE, REDDIT, BLOG, PODCAST, PR,

OR GLOSSARY CONTENT IS HELPING Al DISCOVERABILITY -

GA
OP
GE

PS IN TH
PORTUN

EIR Al

PRESENCE -

ITIES TO IMPROVE “SHARE OF VOICE" IN Al-

NERATED ANSWERS

THEN GIVE: 1. LIKELY Al PERCEPTION OF THE BRAND 2. TOP
STRENGTHS 3. TOP WEAKNESSES 4. SPECIFIC GEO/AEO
RECOMMENDATIONS 5. EXAMPLE PROMPTS WHERE THE
BRAND PROBABLY WINS OR LOSES VISIBILITY
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Website
3 Move here

== More from ASAE ~
¥

»xasae /
MAY 28-29, 2026
mmc+tech WASHINGTON DC 30IN/RENEW N EXHIBIT/SPONS

conference | waes

CONV”

E

Hello, Jay
How can | help you today?

List conference keynote speakers

Where is MMC+Tech held?

Add MMC+Tech to Calendar

. Sharing “Home - Marketing Membership Comm... *

@] I—}rpu fto use skills
Flash ~ Ilt

+ %

MAY 28-29, 2026



PROMPT:
“Analyze this event website like a competitor trying to beat them.

Tell me:

who they’re REALLY targeting

biggest conversion tactics

emotional triggers they use

likely traffic sources

tech stack + pixels detected

smartest tactics worth stealing

weakest parts of the funnel

10 tactical ideas | could test immediately”



5. Tech Stack & Pixels Detected

The site is built as a white-labeled extension
managed via eShow (Goeshow), a specialized
legacy event management system.

« Platform Foundation: ColdFusion framework
p— m—— e i Y. . . .
o o G CE WD @ L@ e ( .cfm architecture visible in checkout/policies

&
Competitive Event Website Analys @ PO x

I More from ASAE - QU e o layers), running on legacy enterprise servers.

Analyze this event website like a
competitor trying to beat them.
Tell me:

— « Tracking & Data: Standard tracking pixels

bgg t conversion tactics

1 "0 D t] = Jechwies . L DE = LAMVE

MAY 28-29, 2026

WASHINGTON DC JOIN/RENEW § EXHIBIT/SPONSOR Q§ REGISTER

WALTER E. WASHINGTON

mmc-+tech
—onference

wrasae

- e jf .1 j ) Google Analytics 4/Tag Manager) paired with
Attend - Schedule Education~ Expo Hotel&Travel ServiceCenters Contact About- s R

weakesl parts of the funnel

the integrated eShow tracking suite that logs
physical attendee touchpoints via event app
integrations.

10 tactical ideas | could test

) " / immediately
‘ A R :
e > L Here is a competitive teardown of ASAE's
3 , & !
i

=, MMC+Tech Conference website, ana
a pure growth-hacking and competit]
lens.

1. Who They're REALLY Tar
While the copy says “profession
associations, " their actual high
much more specific:

+  The Asseciation Mid-Level Ladder Climber:

\\\__/// U U | E | E Stellar, a dedicated event-concierge chatbot

« Conversational Al: They run KellyBot / Ask

 Teladmntmmpmonts designed to handle programmatic registration

(1) | e mm—— and scheduling questions to deflect customer
MAY 28-29, 2026 as— service tickets. ~

6. Smartest Tactics Worth Stealing



GAMMA.APP ;'

A] PRESENTATIONS < ,rf.i,n &

MADE EASY Y

Slide decks

i - SOCH 5
MarkEtlng _ Reports Social posts

Ads that match your brand

Strat = ~ -
eqgy Intrlzrpal docs _ - Fast content at scale
Training materials e

. Paste your website URL

Al builds the content ~ & Al reads & understands
Beautiful templates 3. Generates on-brand posts

Easy to edit & share _ ' in seconds

mfﬁmﬂﬁ'ﬂ.} . ) labs.google/pomelli
Free plan available _

vallable
Free plan —» Free plan available
VERIFIED: Gamma offers a free plan with limited Al generations VERIFIED: Offered by Google Labs (no credit card required)




SUMMER HOUSE REUNION
HOW DID WE GET HERE? t=s
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Jay Schwedelson[f{ - vo
Founder Subjectline.com _LI'“,, Media Hub, Eventastic, Outcome M
“n.-‘|5|t my website

6d - @
USELESS! This is how | used Al this week...| made this. | am proud. You
will probably block me. Fair. Here is my take on all of t ...more
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UNDER 5 MINS...

TOOLS ARE THE NEW
TOP CONTENT FORMAT




C m 2% aireadinesschecker.com ) * o B O3 (a L2 ﬁ Finish update '

AlReadinessChecker

DON'T SAY
‘WE MADE A NEW TOOL’ Is Your Website Al Ready?

Check if Al agents can discover and understand your content.

We scan for lims.txt, agents.json, Schema.org markup, and more - all the signals Al agents

‘THIS TOOL IS SUPER
HELPFUL

Check My Website

; ?
.S. Want to get more leads from Google? Rank 1= 1= 1=
eek starts soon! Grab your spot!




& Lovable Solutions ~  Resources ~ Community  Enterprise  Pricing  Security Login

% Lovable

3uild something Lovable

eate apps and websites by chatting with Al

uild something Lovable

e apps and websites by chatting with 2

Ask Lovable to create a blog about..

Build me a simple web app called The Al Sponsorship ROI Calculator. It should ask users for event type,
expected attendance, sponsorship cost, booth cost, expected leads, expected qualified meetings, and
average customer value. Then calculate cost per attendee reached, cost per lead, cost per qualified
meeting, possible pipeline value, and estimated BOI. Show a Sponsor Value Score from 0 to 100. Make
the design modern, bold, and made for event marketers. Before showing the full recommendations,
require the user to enter their email address. Store the email and all form inputs in a simple database or
Google Sheet. Include a final section with 5 Al-generated recommendations to improve sponsor value.

T Build -~ 9 .




¢ FOR EVENT MARKETERS

The Al Sponsorship
ROI Calculator.

Score your next event sponsorship in 60 seconds. Get pipeline math, a 0-100
Sponsor Value Score, and 5 Al-generated plays to squeeze more revenue out
of every booth.

$1,333

EVENT TYPE

HR Technology Leaders

$300,000

EAPELCTED ATTENDANLUE

2000

SPONSORSHIP COST ($5)
25000 650%

BOOTH [ ACTIVATION COST (5]

é;:4I1DD

15000

EAPELCTED LEALS

350

EXPECTED QUALIFIED MEETINGS

30 &
Unlock your 5 Al plays

Drop your email to get personalized recommendations to lift this sponsor

AVERAGE CUSTOMER VALUE [5)

10000 vdlUE S E.

you@company.com Show recommendations
Calculate ROl ~»




d4» FOR EVENT MARKETERS

The Al Sponsorshio
ROI Calculator.

Score your next event sponsorship in
Sponsor Value Score, and 5 Al-gener
of every booth.

EVENT TYPE

HR Technology Leaders &

EAPECTED ATTENDANCE

2o Unlock your 5 Al plays

SPONSORSHIP COST (5)

25000 Drop your email to get personalized recommendations to lift this sponsor
BOOTH / ACTIVATION COST (%) 'I-"Elll_-E E-':':'FE'

15000

250 you@company.com Show recommendations

EXPECTED QUALIFIED MEETINGS

30

AVERAGE CUSTOMER VALUE (5)

10000

you@company.com Show recommendations
Calculate ROl -~




EMAIL STUFF




A THANK.YOU' EMAIL

_




THANK YOU FOR REGISTERING (=

YOUR REGISTRATION CONFIRMATION EMAIL IS WASTED.
IT’S THE HIGHEST-OPEN EMAIL YOU'LL EVER SEND: OVER 60% OPEN RATE

AND MOST ORGS JUST SAY “YOU'RE REGISTERED!”

DO THESE INSTEAD....




REGISTRATION CONFIRMATION EMAILS HAVE THE HIGHEST
TRUST LEVEL OF ANY EVENT EMAIL.

o PERFECT PLACE FOR:

o VIP UPGRADE

e WORKSHOP ADD-ON

o NETWORKING DINNER

o CERTIFICATION TRACK

o MEET-THE-SPEAKER ACCESS

THE ATTENDEE JUST SAID "YES."
THAT'S THE MOMENT TO OFFER THE NEXT YES.



INSTEAD OF:
"FOLLOW US ON LINKEDIN"
TRY:

"WE'LL BE ANNOUNGING SURPRISE SPEAKERS ONLY ON
LINKEDIN."

GIVE PEOPLE A REASON.
NOT A REQUEST.



"WHAT'S THE #1 QUESTION YOU HOPE GETS ANSWERED AT
THIS EVENT?"

NOW YOUR ATTENDEES CREATE:

SOCIAL CONTENT
SESSION CONTENT

POLL CONTENT
MODERATOR QUESTIONS



REGISTRANTS ARE
NOT THE ONLY VIPs



" CREATE A VIP
BEFORE THEY REGISTER

10 VIP SIGNALS FROM POTENTIAL ATTENDEES

g o ™y
VISITED REGISTRATION

PAGE 3+ TIMES

They're basically
standing outside the store.

Most people
never do this.

7~ - ﬁ

ADDED TO CART /
DIDN'T CHECK oUT

High intent.

Something stopped them.

7
ENGAGED WITH EVENT
CONTENT ON LINKEDIN

Commented. Shared.

Saved. They care.

('9 @ B

STARTED REGISTRATION
BUT DIDN'T FINISH

One of the strongest

N Sl vk Y, \_ e
., TREAT THEM LIKE 3L e\ &)
N ATTENDEES ALREADZ‘ EARLY ACCESS VIP INVITES & SPEAKER PRICE INCREASE EXCLUSIVE CONTENT
S TOREGISTRATION  PERSONAL OUTREACH  ANNOUNCEMENTS ALERTS FIRST & OFFERS
) STOP SEGMENTING BASED a START SEGMENTING BASED ON WHO IS ACTING THAT'S WHERE
ON WHO REGISTERED. LIKE THEY'RE ABOUT TO REGISTER. | THE GOLD IS.

intent signals.

_) The

MOST EVENT MARKETERS
WAIT UNTIL AFTER REGISTRATION
T0 TREAT SOMEONE LIKE A VIP.

HUGE MISTAKE.

se people are raising their hand.
Treat them like VIPs now.

0

Engagement = interest.
Interest = future revenue.

OPENED 5+
EVENT EMAILS

~

A

Future attendees
hiding in plain sight.

&

For paid events,
this is massive.

L“io ﬂ'j]

VISITED TRAVEL /
HOTEL INFORMATION

Nobody checks travel
unless they're serious.

@ &

SPENT 10+ MINUTES
ON EVENT WEBSITE

Intent.

Intent. Intent.




FAST EMAIL TIPS...

Finding Mistakes During Email Testing  Finding Mistakes After Hitting 'Send'




Are you RED-Y for February?

ShopHearn ofg \Woman in red aress holding gift bag with & red ean on il C

r Amenican Hearl Assacia

o

American Heart Month is here!

Last Chance: your gift is TRIPLE-matched until midnight

Chck here if you are having troubke viewing this message. MSF USA logo Car

;’&-

’
J SLEDECTME SANT FRDNTAEREF
OO TORT WITHOUT BOSTERS

On behalf of all our

teams around the world:

Thank you {ur your generous wppur’r-

Cim Esphuadl of our Doctors Sahout Bondersd Bd s0ns Sans Frontenss | GF) teams
arourel the world—rhond pou, Across more Bhan 75 countries, MSF dooors, morse
logisticiares, and sl our SEall mesmibers are provicdeng lileswing care inosome ol Bh
minEt cha sEngIng Lo iGN EIJFIFII!HTITE likag WOl MlP FiakE it FIHIIH'H for aar

tsams to adapt Lo new circemetances and taks the bast courss of action to
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E=nd i Ted dress Rolding gif ag

Last Chance: your gift iatched until midnight

Chck here if you are having troublESeS=== o this message. MSF USA logo Car
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MID-SUBJECT LINE

OPEN RATE INCREASE:
BUSINESS: 16%

CAPITAL WORD CONSUMER: 21%

) 10 Hours Left: HUGE Sitewide Savings! - Hurry, ends at midnig

Zazzle Inc.

Pottery Barn Kids S.
Buildout

Shutterfly

Amy Porterfield

Tick-tock =~ HOURS LEFT for up to 70% off - Cure your Monday 3

A CRM built with you in mind [WEBINAR] - Discover how a CRM b

3 words: Unlimited FREE pages ' - And stack the savings with up

Marketing changes and more that MADE my last launch - the re:




Did you see this?

Hi jennifer, There are less than 48 hours left to start a monthly gift thro

Foundation

DON'T LISTEN TO THE NONSENSE...
RESEND TO NON-OPENERS!
BUT DO IT THIS WAY!

Add to list & Download o Share

There are less than 48 hours left to start a monthly gift through our

Preserve Our Parks Drive and receive your limited-edition NPF beanie.

Become a National Park Sustainer with a monthly donation of $15/month

or more before tomorrow at midnight, and we'll send you this special
thank-you beanie—so you can show off your love for the parks while

protecting them for years to comel

We truly appreciate your support, and we know the parks can count on yc

From: National Park Foundation
Date: Wednesday, October 25, 2025
Subject: Your beanle is walting ...

National
Park Foundation 11y

id you sea this®?

grineler. There are kegs than 48 ho

NAME: jenniFer

ELIGIBLE FOR FREE GIFT: YES!

SUGGESTED GIFT: $15/month




GREATER THAN/ OPEN RATE INCREASE:
LESS THAN AT START ggﬁ's"ufﬁgﬁ]‘{;/g/o

BUSINESS: ﬂ)

EFFICIENCY > ERRORS: UPGRADE YOUR HR SYSTEMS NOW
AUTOMATION > AGGRAVATION: HR TOOLS THAT WORK FOR YOU

CONSUMER:

HYDRATION > DRYNESS: THE SKINCARE YOU DESERVE

SIMPLICITY > 12-STEP ROUTINES: SKINCARE THAT JUST WORKS

N




"UN-AF
MARKETING




dj.chvmeleon

guys please stop using chatGPT to write

your event and brand descriptions &
everything can't be “rooted In
connection and culture”




BTS IS GOLD!
BEHIND-THE-SCENES




HER ENTIRE BIZ IS

BUILT AROUND
WEBINARS....

(OVER $100 MILLION...)

My cringe confessions bz B Convert to PO

' Amy Porterfield  Unsubscribe %, TAOOPM (3 days ag +r

Today's Lineup:
» The road fo §7130M was paved with feguila shots
s “Twant fo make 5 milion dollars™ and other normal sentences (w

« instagram Insfants. .. get in eary or skip them complataly?

For the first few years of my career, | couldn't do a photo shoot without a shot of
tequila.

Mot metaphorically. Literally.

I'd take one of those litile airplane botiles and knock it back quickly, wanting to gag
but knowing | nesded it. o5

This wesk. | did a photo shoot in Mashville for a website rebrand. Mo tequila
needed.

Juzt me, my photographer, and of course my trusty silicone eye paiches.

Here's a litile BTS of my shoof.




HER ENTIRE BIZ IS
BUILT AROUND
WEBINARS....

(OVER $100 MILLION...)




B 0 N u s TI P O Here's a little BTS of my shoot.
=

EMAILS THAT SHOW ‘PLAY’
BUTTON FOR VIDEO CONTENT
VS. DISGUSS VIDEO CONTENT:

‘PLAY’ INCREASES CLICK-
THROUGH RATES BY 34%
LANDING PAGE




GIVE PEOPLE INSIDE
VIEW...

WALK AND TALKS...




RECORD HALLWAY
WALK-AND-TALKS

MOVING CAMERA > STATIC CAMERA.
FEELS HUMAN. FEELS ALIVE.

WALKING SELFIE VIDEQS HAD 49%
HIGHER COMPLETION RATES ON LINKEDIN

Pierce Ujjainwalla [ - 1=
Co-Founder & CEO of Knak
Tmo - ®

OpenAl + Knak 3

If you are at Adobe Summit this week and want to see how one of ..more

&0 You anc

95 others 3 comments - 3 reposts




“BUT THAT IS OFF
BRAND"

C'MON




THAT'S THE PROBLEM...IN YOUR MIND?

‘h 2
»
. \i.




META: 2X ENGAGEMENT

Meta e
CR) 11930559 followers Meta
e ® O 11980560 followers
T It's official - Meta Connect is back. September 23-24, 2026 at our campus in 2ma s @
Menlo Park, California ..maore

Meet Florian Metze, one of the leading minds behind live translation for Al glasses like
Ray-Ban Meta, Oakley Meta Vanguard, Oakley Meta H5TN and Meta Ray-Ban ..more

Drive Innovation

A researcher's perspective with Florian Metze
Wearables Voice Al Team

00 Meta

From Early Neural Networks to Al Glasses: 20 Years of Voice Al

Meta

CC® 485 73 comments - 22 reposts

Meta Connect is Back | September 23-24, 2026

OO Ermanuel Padial and 925 others 77 comments - 65 reposts



DREAMFORCE

dreamforce @ and salesforce @ e

o)

dreamforce @ » Follow
Original audio

dreamforce & Don't be like Astro. Share your agentic story at
@Dreamforce.

dreamforce # Pencil itin.

They don’t know | can
orchestrate agents outside i e s g
of Salesforce now

TDX 2027
March 10-11, 2027
San Francisco + Salesforce+

dierberger You and @mrbeast rigged the puzzle. | will never &
stop until you and @mrbeast admit it! | know you cheated., |
have timestamps of my congratulations message, still can't get

-

Save the date. Link in bio.

any resolution Iw
2 likes Reply
View replies (1) dierberger OI' Jimmy, just help my partner and | understand.
That's all, we're seeking understanding. Te our knowledge and
@ winterhooters & o the best of our ability, we played your @salesforce
[ Reply @lonesharkpuzzle game. To our knowledge on 2/20/26 at 9:51
am, we submitted the correct final answer. According to
6 dierberger Sauce o @salesforce Al Slackbot, we were met with * congratulations
Reply on your win & " followed by other positive comments. Then
we follow the process await verification. In that time loneshark
N elkincordoba & & & o puzzle follows us, so we follow back. We follow up as Slackbot
Reply advised with emails and inquiries requesting confirmation of
answer. We're told by Slackbot to wait 7-14 days for
@ bdbelalahmed & & & & © verification. We waited, on the 14th day 3/6/26, as our 14 day
| 3d Reply window expires, you name a winner. I'm NOT superstitious but

this made us a little sticious. So, just post the timestamps of
the winner prove they won and followed the rules and we will
stop all messages, comments on the situation and take our L
We got screenshots jimmy. Show us yours of the "winner *

3w  Reply

A ﬂ:‘j L 0Qe A
/

4 Liked by marketingcloud and others

Ma

@ Add a comment...

Qe v W

@ Liked by marketingcloud and others
April 24

@ Add a comment...



> Just watched

i Slide-forward
racling

= 45K

- e W e [AMTRAK Lvdz
{ e ' -' . | HR —

ﬁ:lll know what that means...

> 43.5K

AT SR L R A

Wati:l;u_i.ng scary movies
qr_i_FridsEr’dhe,’J?;t_h

.




Amtrak amtrak
11 Following 228.5K Followers 4M Likes

m Message - ‘o

hot dog company ft. the train

¢ spr.lyfamtraklinkinbioitt?tab=tt

i Videos 11 Reposts & Liked

[> Just watched

winter {lump?

B Watching|scary movies ] , | e == o 2oL
onlFricayjthe 13th | > = hover finger here e
N é-_g._— L 1 - B -_—\__1.: N




MAKE IT GO VIRAL
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CVENT

Cvent

= -|I| A
Before they became powerhouse Cvent marketers and tech experts, they were just kids 590,971 followers
with lgfty dreams, heavy bangs (or bowl cuts), and serious main-character energy. &

dmao » '@
Today, these are some of the cherubic faces turning four days in Nashville into ...mare
= P ET | Are your events equally a "hair-raising’ experience? &
358 :

A AT L] #EventPlanning #PlannerLife

T

Before an event...

EOP Kzte Hammitt and 237 others & comments = 13 reposts e(;e 98 5 CDI"'"Ir“IE'l'ltS - 25 rEpDStS

o - & Like & Comment 0 Repost <7 Send .



OBIGFYI-

June 22 through July 10*
is the 3rd worst week

for webinar registration
and show up rates

(after Thanksgiving week and
December Holiday Week into New Years).

2235 %y
23253']‘234
E . ’

78 9 g

Source: Worldata Research Aggregate 2026
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o o % LEARN!
v o ; DISCOVER!

REGISTER!




/
@) STOP LOSING OPENS! Jet X

DON'T START YOUR
SUBJECT LINES WITH THESE!

10 WORDS & SHORT PHRASES THAT Al GIVES BACK OFTEN
THAT SHOULD NOT BE THE FIRST WORD IN YOUR
OR SUBJECT LINES.

INFERRED OPEN RATE DROP
WORD OR SHORT PHRASE (WHEN USED AS FIRST WORD)

L] LEARN ¥ 12%
Q. DISCOVER ¥ 14%
E1 WEBINAR ¥ 11%
/.  REMINDER ¥ 9%
Q, FINDOUT ¥ 9%
& UNLOCK ¥ 1%
55 GROW ¥ 10%
& quicK ¥ 8%
& SPECIAL OFFER ¥ 13%
2] REGISTER $ 10%

YOUR SUBJECT LINE IS LEAD WITH CURIDSITY
YOUR FIRST IMPRESSION. @ VALUE, OR RELEVANCE—
NOT OVERUSED Al TRIGGERS.
——

Y

SOURCE: WORLDATA RESEARCH AGGREGATE 26 STUDY



Discover the Promise of TL1A-Targeted Treatments—Free CME © Inboxx Convert to PDF
Healio CME <primarycare@e. healio.com: Unsubscribe Sum, May 10, 10:03AM ¥
lome w

Images arent loading? View in browser.

Healio™ CME | Videos
Bt Watch and Learn

Video CME: Sit back

and relax while you
earn credits!

IBD Advancements: The Promise
of TL1A-Targeted Therapies

Credits: 1.25 CME Time: 75 Mins Expires: 11/30/2026 Fee: 30

= [4

“




UMMM...NO

Google Cloud

Think with Google U.

QSR Webinars
Chief Marketer Alert
Adobe Summit
Digital Marketing D.

Franchise Times

INnbox

Tplainry

o

InbBox

TpleTe)s

InbBox

Tpleinrs

Discover what's in store at Next 20

Learn about the future of Al with K

Discover proven strategies for incr
Discover CMO Talks Latest Ad Cam
Learn the Al insights you need for {
Learn how today's CDPs are levera

Find Out Why Franchises Are Embr




The Real Deal
Franchise Times
EMARKETER FYI
Florida Football
Lands’ End

CRM Bulletin
The Automated
Walgreens
Expedia.com
Google Cloud

AutoNation

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Inbox

Ll Unlock $100 Off Annual Subscriptions! - Claim premium acct
Unlacking Profitability - Get this must-read White Paper. WHITE |
Unlock Al-driven marketing efficiency - One product. Full camp
Unlock Early Access to Gator Tickets - Get Swamp Certified Nov
Unlock your Mystery Savings - only hours left! - Click to reveal
Unlock Al & KM: Faster Answers, Happier Customers! - Click hegl
Unlock the Power of Claude Models gy - Plus, create an Al-powe
Unlock 15%-20% Off This Memorial Day Weekend! - Use code
Unlock more benefits with One Key - Easily progress through tie
Learn How to Unlock Al Innovation for Your Lean Team with Big

Unlock Exclusive Savings—Sign Up for Service Reminders & M




Jonathan Tam

Loren Baker, SEJ
Eric Siu

Tealium

Google Cloud

Geoff Chaney

Beth from Octane Al
Klaviyo

EMARKETER Webinars
NRF SmartBrief

The NonProfit Times
Progress Sitefinity

EMARKETER Webinars

Inbox

Inbox

Inbox

Inboix

Inbox

Inbox

Inbox

Inbox

Inboix

Inbox

Inbox

Inbox

Inbox

[Webinar] Commerce Media’s Next Big Play - exclusiy
[Webinar] 6 Al Marketing Myths That Are Draining Yd
WEBINAR: The LinkedIn Ads Loophole to Reach the (
[Webinar] Turn Your Contact Center into a Revenue |
Webinar: GenMedia and the new Al creative era - thi
Webinar: Unlocking The Power of LinkedIn - a live wel
Webinar Alert: Klaviyo Hyper-personalization + This

[Webinar] Overcoming B2C marketing challenges - -

[Webinar] Powering Audience-Centric Marketing Wi

Webinar: Al-powered insights with AWS + Salesfnr:e]
*WEBINAR LAST CALL* Using data to drive communi
[Webinar] Unlock Al-Powered Features in Sitefinity 1

[Webinar] Scalable Strategies to Create Customer Ej




You said the webinar | said Iinteractive...
was going to be interesting! there was a poll.




* GTA BUTTON WORDS THAT DESTROY GLICKS

e UNLOCK — CLICKS ! 11%

e SUBMIT — CLICKS ! 14%

e LEARN MORE — CLICKS ! 9%

e BUY NOW — CLICKS ! 12%

o REGISTER HERE — CLICKS ! 10%
e DOWNLOAD NOW — CLICKS | 8%
* TRY FOR FREE — CLICKS | 9%
 CONTINUE — CLICKS { 6%

e SHOP NOW — CLICKS | 13%



'iii' SchittsCreek

< PARTY POPPER

START OF SUBJECT LINES

OPEN RATE LOWER BY 12%

THAT'S A REAL QUICK NO™

e,



MY WORLD...



" ONE YEAR
LATER!




LOGAN I3
HEADED TO USC!

COULD YOU
CONNECT WITH
THEM ON
LINKEDIN?

DREW IS GONNA
BE A SOPHMORE
AT TULANE!




INSTAGRAM: @DRSCHWEDELSON

drschwedelson Follow Message  see

974 posts 1,152 followers 148 following

Dr. Allison Schwedelson

Health/beauty

Board-certified medical & cosmetic dermatologist.

Your modern beauty & health guru offering optimal skin from optimal... more

4800 North Federal Highway, Boca Raton, Florida 33431

Wellness Procedures Transformati... Skincare Sun Care Products

B8 POSTS 2 REELS B TAGGED

WELLNESS WEDNESDAY

lLooking to repair
and rejuvinate your
summer skin?




GURU
CONFERENCE
SNEAK PEEK!

(and other cool stuff!)




WAII!!
YOU WILL BE GETTING AN
EMAIL FROM ME!

PLEASE REPLY!!



AYEEEEEEEEE

SPEAK AT YOUR EVENT?
WORK WITH MY AGENCY?
BRAND PARTNERSHIPS?




People cling to best practices like toddlers cling to

‘i JI'T GET GOOD AT their blankies.
THING BY THINKING

BOUT DOING IT. YOU DON'T \ES A “BEST PRACTICE "
GET GOOD AT SOMETHING BY %S ALREADY AN OUTDATED.
WATCHING YOUTUBE VIDEOS  USELESS TURD OF AN IDEA.

ABOUT IT. YOU GET 600D BY

: h-r % ) Lo
i 'i‘-‘ P !

TIME SOMETHING

But this is what HubSpot said to do.
Who cares? You know what HubSpot didnt

bR 2 Y

.t vonr campaien noticed when

toll van? How ra o






FREE: GET PINK ‘CHAOQS" SHIRT

BUY BOOK HERE
THEN EMAIL: SWAG@ATTENDGURU.COM




30 MORE REGISTRANTS?

1 SPONSOR DEAL?

2 EXHIBIT BOOTHS?

GET EXTRA 10% OF LAST YEARS ATTENDEES BACK?
ADD ENERGY TO YOUR EVENTS?

HAVE THE EVENT NETWORK PEOPLE DREAM ABOUT




THE MOST EXCLUSIVE GROUP
IN EVENT MARKETING

6 MONTH
MASTERMIND
Monthly calls. Private conmunity.

Proven strategies from top
event marketers.

THE MOST
EXCLUSIVE

P

TOP 1%
OF EVENT
MARKETERS

IN THE ROOM.

PRIVATE

2822 ) coMMUNITY.

ZERO NOISE.
ALL VALUE.

EVENT MARKETING  (5) oo
& REDESIGN — ~

2 DAY
IN-PERSON EVENT

Two days of high-level strategy,
connection, and game-changing
insights.

g OoNLY () spors.

APPLICATION ONLY.

® EVENTASTIC INSIDERS

APPLY
NOW!

SCAN TO APPLY
v
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THE CONFERENCE

PRESENTED BY:
@ Constant Contact

THE WORLD'S LARGEST VIRTUAL EMAIL MARKETING CONFERENCE!
29,000+ MARKETERS!!! - 100% FREE!!! - NOVEMBER 12-13

GET IN NOW!
WWW.GURUCONFERENCE.COM

—

[ This year’s
- theme: '-




CVENT
CONNECT
H

| AM HOSTING A
KARAOKE PARTY AT
CVENT CONNECT!

Joining us this year

Schwedelson Murray




@ Constant Contact

LIVE WEBINAR

Data-Backed Secrets for
Winning Subject Lines

June 25, 2026 - 2:00 pm ET




IF WE ARE NOT CONNECGTED

ON PLEASE SEND
ME A CONNECTION REQUEST!
| AM ON

@IAYSGHWEDEI.SGN




OH WAIT...PODCAST REAL QUICK




WWW.GURUMEDIAHUB.COM




THE MOST EXCLUSIVE GROUP
IN EVENT MARKETING

6 MONTH
MASTERMIND
Monthly calls. Private conmunity.

Proven strategies from top
event marketers.

THE MOST
EXCLUSIVE

P

TOP 1%
OF EVENT
MARKETERS

IN THE ROOM.

PRIVATE

2822 ) coMMUNITY.

ZERO NOISE.
ALL VALUE.

EVENT MARKETING  (5) oo
& REDESIGN — ~

2 DAY
IN-PERSON EVENT

Two days of high-level strategy,
connection, and game-changing
insights.

g OoNLY () spors.

APPLICATION ONLY.

® EVENTASTIC INSIDERS

APPLY
NOW!

SCAN TO APPLY
v
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	NEW NEW NEW  STUFF....
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	37% OF U.S. ADULTS USE TIKTOK 44% OF ADULTS AGES 30–49 USE TIKTOK 30% OF ADULTS AGES 50–64 USE TIKTOK 41% OF DIRECTOR-LEVEL-AND-ABOVE B2B DECISION-MAKERS USE TIKTOK

	YOU CAN THEN:
	RETARGET YOUR DATABASE
	BUILD LOOKALIKES
	EXCLUDE EXISTING REGISTRANTS
	TARGET PAST ATTENDEES
	TARGET SPONSOR PROSPECT LISTS

	ANNOUNCED YESTERDAY!
	HOW TO USE IT AND FIND IT...
	ANNOUNCED LAST WEEK
	ANNOUNCED LAST WEEK
	ANNOUNCED 2 DAYS AGO!
	TARGET PAST ATTENDEES!
	HTTPS://WWW.LINKEDIN.COM/HELP/LMS/ANSWER/A9361170
	DROPS EVERY TUESDAY BTW
	STRANGE WAYS  I USE AI...
	WHEN AI ANSWERS GHOST YOUR SITE.
	USE INCOGNITO BROWSER...
	UH OH...WHERE R U?
	ASK GEMINI
	I MADE THIS...
	I POSTED IT
	UNDER 5 MINS...
	TOOLS ARE THE NEW  TOP CONTENT FORMAT
	EMAIL STUFF
	THANK YOU FOR REGISTERING
	DO THESE INSTEAD....
	REGISTRANTS ARE NOT THE ONLY VIPs
	SOURCE: WORLDATA RESEARCH 2026
	FAST EMAIL TIPS...
	MID-SUBJECT LINE  CAPITAL WORD
	OPEN RATE INCREASE:  BUSINESS: 16%         CONSUMER: 21%

	DON’T LISTEN TO THE NONSENSE...
	RESEND TO NON-OPENERS!
	BUT DO IT THIS WAY!
	GREATER THAN/ LESS THAN AT START
	‘UN-AI’  MARKETING
	BTS IS GOLD!
	HER ENTIRE BIZ IS BUILT AROUND WEBINARS....
	HER ENTIRE BIZ IS BUILT AROUND WEBINARS....
	BONUS TIP:
	EMAILS THAT SHOW ‘PLAY’ BUTTON FOR VIDEO CONTENT VS. DISCUSS VIDEO CONTENT:
	‘PLAY’ INCREASES CLICK-THROUGH RATES BY 34% LANDING PAGE

	GIVE PEOPLE INSIDE VIEW...
	RECORD HALLWAY WALK-AND-TALKS
	MOVING CAMERA > STATIC CAMERA. FEELS HUMAN. FEELS ALIVE.
	WALKING SELFIE VIDEOS HAD 49% HIGHER COMPLETION RATES ON LINKEDIN

	“BUT THAT IS OFF BRAND”
	META: 2X ENGAGEMENT
	DREAMFORCE
	WHAT BRAND IS THIS???
	CVENT
	LEARN! DISCOVER! REGISTER!
	SOURCE: WORLDATA RESEARCH AGGREGATE 26 STUDY
	UMMM...NO
	🖱️ CTA BUTTON WORDS THAT DESTROY CLICKS
	UNLOCK → CLICKS ↓ 11%
	SUBMIT → CLICKS ↓ 14%
	LEARN MORE → CLICKS ↓ 9%
	BUY NOW → CLICKS ↓ 12%
	REGISTER HERE → CLICKS ↓ 10%
	DOWNLOAD NOW → CLICKS ↓ 8%
	TRY FOR FREE → CLICKS ↓ 9%
	CONTINUE → CLICKS ↓ 6%
	SHOP NOW → CLICKS ↓ 13%

	NO MORE GREEN CHECK?
	✅ GREEN CHECKMARK 🎉 PARTY POPPER

	MY WORLD...
	ONE YEAR LATER!
	INSTAGRAM: @DRSCHWEDELSON
	GURU CONFERENCE SNEAK PEEK!
	WAIT!!!
	YOU WILL BE GETTING AN EMAIL FROM ME!
	PLEASE REPLY!!

	AYEEEEEEEEE
	SPEAK AT YOUR EVENT? WORK WITH MY AGENCY? BRAND PARTNERSHIPS?

	FREE: GET PINK ‘CHAOS’ SHIRT
	I AM WORKING MY BUTT OFF ON THIS...
	GET IN NOW!  WWW.GURUCONFERENCE.COM
	FOR REAL! I AM HOSTING A KARAOKE PARTY AT CVENT CONNECT!
	www.jayschwedelson.com/podcast
	WWW.GURUMEDIAHUB.COM

